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Mandatory Module

Marketing
& Digital Strategy

MARKETING
STRATEGY

SEVENTH EDITION

GRAHAM HOOLEY
BRIGITTE NICOULAUD
JOHN M. RUDD

NICK LEE

Eighth Edition

§ DIGITAL
MARKETING

STRATEGY, IMPLEMENTATION

AND PRACTICE
:_B; Dave Chaffey
Fiona Ellis-Chadwick

CiM

Marketing &
Digital Strategy

CIMDj

Recommended reading

Hooley, G., Nicoulaud, B.,
Piercy, N. and Rudd, J. (2020)
Marketing strategy and
competitive positioning. 7th
edition. Harlow, FT Prentice
Hall.

Chaffey, D. and Ellis-Chadwick,
F.(2022) Digital marketing:
strategy, implementation

and practice. 8th edition.
Harlow, Pearson.

03* 7th edition available on
Ebook Central.

Module guide

CIM (2019) Official module
guide - marketing & digital
strategy. Cookham, CIM.

8* The eBook version of this is
available free to studying
members via MyCIM.

Click on the image on the
left to purchase a hard copy.

Further reading

Aaker, D. and Moorman, C.
(2017) Strategic marketing
management. 11th edition.
Chichester, Wiley.

Evans, N.D. (2017) Mastering
digital business: how powerful
combinations of disruptive
technologies are enabling

the next wave of digital
transformation. Swindon, BCS.

Cravens, D.W. and Piercy, N.
(2012) Strategic marketing.
10th edition. New York,
McGraw-Hill.

Hanlon, A. (2022) Digital
marketing: strategic planning
and integration. 2nd edition.
London, Sage.

McDonald, M and Wilson, H.
(2016) Marketing plans: how to
use them, how to profit from
them 8th edition. Chichester,
John Wiley.

3 * Available on Ebook Central.

Purchase any of these titles and more through the Bookshop | cim.co.uk/shop


https://cim-shop.jsgroup.co.uk/cim-shop/reading-list/module/123540
https://cim-shop.jsgroup.co.uk/cim-shop/reading-list/module/123540
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Mandatory Module

Innovation in

Marketing

JOE TIOD | JOHN BESSANT

MANAGING
INNOVATION

INTEGRATING TECHNOLOGICAL, MARKET AND
ORGANIZATIONAL CHANGE

SEVENTH EDITION

Recommended reading

Tidd, J. and Bessant, J.

(2020) Managing innovation:
integrating technological,
market and organizational
change. 7th edition. Chichester,
John Wiley.

Purchase any of these titles and more through the Bookshop | cim.co.uk/shop

C
C

Innovation in
Marketing

Module guide

CIM (2019) Official module
guide - innovation in marketing.
Cookham, CIM.

0* The eBook version of this is
available free to studying
members via MyCIM.

Click on the image above to
purchase a hard copy.


https://cim-shop.jsgroup.co.uk/cim-shop/reading-list/module/123540
https://cim-shop.jsgroup.co.uk/cim-shop/reading-list/module/123540
https://cim-shop.jsgroup.co.uk/cim-shop/reading-list/module/123540
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Mandatory Module

Innovation in

Marketing

Further reading

Bessant, J. and Tidd, J.
(2015) Innovation and
entrepreneurship. 3rd edition.
Chichester, John Wiley & Sons

3* Available on Ebook Central.

Christensen, C. M. (2016) The
innovator's dilemma. Boston,
MA, Harvard Business Review
Press.

3* Available on Ebook Central.

Christensen, C. M. (2013) The
innovator's solution. Boston,
MA, Harvard Business Review
Press.

3* Available on Ebook Central.

Evans, N.D. (2017) Mastering
digital business: how powerful
combinations of disruptive
technologies are enabling

the next wave of digital
transformation. Swindon, BCS.

HBR (2013) HBR’s 10 must
reads on innovation. Boston,
MA, Harvard Business Review
Press.

0 * Available on Ebook Central.

Hobbs, P. (2021) Project
management (essential
managers). New edition.
London, Dorling Kindersley.

Hunsaker, P.L. and Hunsaker,
J.(2021) Managing people
(essential managers). New edition.
London, Dorling Kindersley.

Lewrick, M., Link, P. and Leifer,
L. (2018) The design thinking
playbook: mindful digital
transformation of teams,
products, services, businesses
and ecosystems. Hobeken, John
Wiley & Sons.

3* Available on Ebook Central.

Lodish, L.M., Morgan, H.L. et al.
(2015) Marketing that works:
how entrepreneurial marketing
can add sustainable value to
any sized company. 2nd edition.
Harlow, Pearson.

McKeown, M (2014) The
innovation book. Harlow,
FT Publishing.

Osterwalder, A. (2010) Business
model generation: a handbook
for visionaries, game changers,
and challengers. John Wiley

& Sons.

0 * Available on Ebook Central.

Osterwalder, A. (2014) Value
proposition design: how to
create products and services
customers want. Hoboken,
John Wiley & Sons.

3 * Available on Ebook Central.

Pradeep, A.K., Appel, A. and
Sthanunathan, S. (2019) Al
for marketing and product
innovation. Hoboken, John
Wiley & Sons.

[J* Available on Ebook Central.

Sheen, R. and Gallo, A. (2015)
HBR guide to building your
business case. Boston, MA,
Harvard Business Review Press.

3 * Available on Ebook Central.

Wysocki, R. (2019) Effective
project management:
traditional, agile, extreme,
hybrid. 8th edition. Hoboken,
John Wiley & Sons.

[J* Available on Ebook Central.

Purchase any of these titles and more through the Bookshop | cim.co.uk/shop


https://cim-shop.jsgroup.co.uk/cim-shop/reading-list/module/123538
https://cim-shop.jsgroup.co.uk/cim-shop/reading-list/module/123538
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Elective Module

The Digital Customer

Experience

L)
—

a :

Eighth Edition

" DIGITAL
MARKETING

A  STRATEGY, IMPLEMENTATION
AND PRACTICE
: a Dave Chaffey
Fiona Ellis-Chadwick

b
e

@ Pearson

Recommended reading

Chaffey, D. and Ellis-Chadwick,
F.(2022) Digital marketing:
strategy, implementation

and practice. 8th edition.
Harlow, Pearson.

f3* 7th edition available on
Ebook Central.

Further reading

Chaffey, D. and Smith, P.R.
(2023) Digital marketing
excellence: planning,
optimizing and integrating
online marketing. 6th edition.
Abingdon, Routledge.

[d* 5th edition available on
Ebook Central.

Heinze, A. et al (2020) Digital
and social media marketing: A
results-driven approach. 2nd
edition. Abingdon, Routledge.

Evans, N.D. (2017) Mastering
digital business: how powerful
combinations of disruptive
technologies are enabling

the next wave of digital
transformation. Swindon, BCS.

Hanlon, A. (2022) Digital
marketing: strategic planning
and integration. 2nd edition.
London, Sage.

Longbottom, D. (ed) and
Lawson, A. (ed) (2016)
Alternative market research
methods: market sensing.
Abingdon, Routledge.

Petersen, L.B. et al (2014)
Connect: how to use data and
experience marketing to create
lifetime customers. Hoboken,
John Wiley & Sons.

0* Available on Ebook Central.

Phillips, J. (2016) Ecommerce
analytics: analyse and improve
the impact of your digital
strategy. New Jersey, Pearson.

Wright, T. and Snook, C.J.
(2017) Digital sense: the
common sense approach to
effectively blending social
business strategy, marketing
technology, and customer
experience. New Hoboken, John
Wiley & Sons.

Purchase any of these titles and more through the Bookshop | cim.co.uk/shop


https://cim-shop.jsgroup.co.uk/cim-shop/reading-list/module/123542
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Elective Module

Resource Management

Ioeword by dharmesh shah,
‘cofauntier and GO of HubSRet

the -
marketing
performance

olueorint

strategies and technologies
fo build and measure
business success

paul roetzer

Recommended reading

Roetzer, P. (2014) The
marketing performance
blueprint: strategies and
technologies to build and
measure business success.
Hoboken, John Wiley & Sons.

{3* Available on Ebook Central.

HBR (2012) HBR guide to
finance basics for managers.
Boston, MA, Harvard Business
Review Press.

THAN THE AVERAGE GUIDE.

Speak the language
Decide with data
Manage profitably

Further reading

Armstrong, M. (2019) How to
manage people: fast, effective
management skills that

really get results. 4th edition.
London, Kogan Page.

Brent, M. and Dent, F. (2013)
The leader’s guide to managing
people: how to use soft skills
to get hard results. Harlow, FT
Prentice Hall.

03 * Available on Ebook Central

Cooper, C. and Hesketh, I.
(2019) Wellbeing at work:

how to design, implement and
evaluate an effective strategy.
London, Kogan Page.

Desai, M. (2019) How finance
works: the HBR guide to
thinking smart about the
numbers. Boston, MA, Harvard
Business School Publishing.

Fryrear, A. (2020) Mastering
marketing agility: transform
your marketing teams and
evolve your organization.
Oakland, CA, Berrett-Koehler
Publishers.

Bendle, N., Farris, P.W., Pfeifer,
P. and Reibstein, D. (2021) Key
marketing metrics: the 50+
metrics every manager needs
to know. 3rd edition. Harlow,
Pearson Education.

Manas, J. (2014) The resource
management and capacity
planning handbook. US,
McGraw-Hill.

Bauer, T., Freundt, T,

Gordon, J., Perrey, J. and
Spillecke, D. (2016) Marketing
performance: how marketers
drive profitability growth.
Chichester, John Wiley & Sons.

3 * Available on Ebook Central.

Sparkman, R. (2018) Strategic
workforce planning: developing
optimized talent strategies for
future growth. London, Kogan
Page.

Purchase any of these titles and more through the Bookshop | cim.co.uk/shop


https://cim-shop.jsgroup.co.uk/cim-shop/reading-list/module/123541
https://cim-shop.jsgroup.co.uk/cim-shop/reading-list/module/123541
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Elective Module

Managing Brands

DE GRUYTER

Terry Smith, Tom Williams

BRAND FUSION

PURPOSE-DRIVEN BRAND STRATEGY

Theory

Brand Fusion

BUSINESS & ECONOMICS

Recommended reading

Smith, T. and Williams, T. (2022)
Brand fusion, purpose-driven
brand strategy. Berlin, De
Gruyter.

Further reading

Rosenbaum-Elliott, R., Percy,
L.and Pervan, S. (2018)
Strategic brand management.
4th edition. Oxford, Oxford
University Press.

Aaker, D.A. (2020) Brand
portfolio strategy: creating
relevance, differentiation,
energy, leverage, and clarity.
New York, Free Press.

Benbunan, J., Schreier, G. and
Knapp, B. (2019) Disruptive
branding. How to win in times
of change. London, Kogan Page.

Beverland, M. (2018) Brand
management: co-creating
meaningful brands. London,
Sage.

Dixon, J. (2019) Strategic
brand management: building,
measuring and managing
brands. Forest Hills, NY,
Willford Press.

Durrant, N. (2022) Brand
management: a strategic
approach. Brooklyn, NJ, States
Academic Press.

Glanfield, K. (2018) Brand
transformation: transforming
firm performance by
disruptive, pragmatic and
achievable brand strategy.
Abingdon, Routledge.

3* Available on Ebook Central

Heding, T., Knudtzen, C.F

and Bjerre, M. (2020) Brand
management: marketing
research, theory and practice.
Abingdon, Routledge.

Hitchens, P. and Hitchens, J.
(2016) Brand management in a
week: how to be a successful
brand manager in seven simple
steps. London, Teach Yourself.

Hogan, C. (2021) Building
brands on purpose: a strategic
marketing framework to win
the hearts and minds of your
team and customers, for life.
Fritton, Rethink press.

Keller, K. and Swaminathan,
V. (2019) Strategic brand
management: building,
measuring, and managing
brand equity. 5th edition.
Harlow, Pearson.

[d* Available on Ebook Central

Lalaounis, S. T. (2020) Strategic
brand management and
development: creating and
marketing successful brands.
Abingdon, Routledge.

Minsky, L. and Geva, I. (2019)
Global brand management.
London, Kogan Page.

Rowles, D (2022) Digital
branding: a complete step-by-
step guide to strategy, tactics,
tools and measurement. 3rd
edition. London, Kogan Page.

Solomon, M.R. (2020) Consumer
behavior: buying, having and
being. 13th global edition.
Harlow, Pearson.

03* 12th global edition
available on Ebook Central

Purchase any of these titles and more through the Bookshop | cim.co.uk/shop
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Mandatory Module
Marketing
& Digital Strategy

MARKETING
STRATEGY

SEVENTH EDITION

GRAHAM HOOLEY
BRIGITTE NICOULAUD
JOHN M. RUDD

NICK LEE

Eighth Edition

§ DIGITAL
MARKETING

STRATEGY, IMPLEMENTATION

AND PRACTICE
:_B; Dave Chaffey
Fiona Ellis-Chadwick

CiM

Marketing &
Digital Strategy

CIMDj

Recommended reading

Hooley, G., Nicoulaud, B.,
Piercy, N. and Rudd, J. (2020)
Marketing strategy and
competitive positioning. 7th
edition. Harlow, FT Prentice
Hall.

Chaffey, D. and Ellis-Chadwick,
F.(2022) Digital marketing:
strategy, implementation and
practice. 8th edition. Harlow,
Pearson.

[ * 7th edition available on
Ebook Central.

Module guide

CIM (2019) Official module
guide - marketing & digital
strategy. Cookham, CIM.

8* The eBook version of this is
available free to studying
members via MyCIM.

Click on the image on the
left to purchase a hard copy.

Further reading

Aaker, D. and Moorman, C.
(2017) Strategic marketing
management. 11th edition.
Chichester, Wiley.

Evans, N.D. (2017) Mastering
digital business: how powerful
combinations of disruptive
technologies are enabling

the next wave of digital
transformation. Swindon, BCS.

Cravens, D.W. and Piercy, N.
(2012) Strategic marketing.
10th edition. New York,
McGraw-Hill.

Hanlon, A. (2022) Digital
marketing: strategic planning
and integration. 2nd edition.
London, Sage.

McDonald, M and Wilson, H.
(2016) Marketing plans: how to
use them, how to profit from
them 8th edition. Chichester,
John Wiley.

3 * Available on Ebook Central.

Purchase any of these titles and more through the Bookshop | cim.co.uk/shop


https://cim-shop.jsgroup.co.uk/cim-shop/reading-list/module/123536
https://cim-shop.jsgroup.co.uk/cim-shop/reading-list/module/123536
https://cim-shop.jsgroup.co.uk/cim-shop/reading-list/module/123536
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Mandatory Module

Digital Optimisation

Recommended reading

Hanlon, A. (2022) Digital
marketing: strategic planning
and integration. 2nd edition.
London, Sage.

Further reading

Chaffey, D. and Ellis-Chadwick,
F.(2022) Digital marketing:
strategy, implementation and
practice. 8th edition. Harlow,
Pearson.

3 * 7th edition available on
Ebook Central.

Bones, C., Hammersley, J. and
Shaw, N. (2019) Optimizing
digital strategy: how to make
informed, tactical decisions
that deliver growth. London,
Kogan Page.

Dahl, S. (2021) Social media
marketing: theories and
applications. 3rd edition.
London, Sage.

Evans, N.D. (2017) Mastering
digital business: how powerful
combinations of disruptive
technologies are enabling

the next wave of digital
transformation. Swindon, BCS.

Flores, L. (2014) How to
measure digital marketing:
metrics for assessing impact
and designing success.
Basingstoke, Palgrave
Macmillan.

3 * Available on Ebook Central.

Heinze, A., Fletcher, G., Rashid,
T.and Cruz, A. (2020) Digital
and social media marketing: A
results-driven approach. 2nd
edition. Abingdon, Routledge.

Hemann, C. and Burbary, K.
(2018) Digital marketing
analytics: making sense of
consumer data in a digital
world. New York, Pearson.

Kaufman, I and Horton, C.
(2014) Digital marketing:
integrating strategy and
tactics with values. Abingdon,
Routledge.

3 * Available on Ebook Central.

Leventhal, B. (2018) Predictive
analytics for marketers: using
data mining for business
advantage. London, Kogan Page.

3 * Available on Ebook Central.

Richardson, N., James, J. and
Kelley, N. (2015) Customer-
centric marketing: supporting
sustainability in the digital age.
London, Kogan Page.

3 * Available on Ebook Central.

Rowles, D. and Brown, T. (2017)
Building digital culture: a
practical guide to successful
digital transformation. London,
Kogan Page.

Wexler, S., Shaffer, J. and
Cotgreave, A. (2017) The big book
of dashboards: visualizing your
data using real-world business
scenarios. Hoboken, Wiley.

3 * Available on Ebook Central.

Purchase any of these titles and more through the Bookshop | cim.co.uk/shop


https://cim-shop.jsgroup.co.uk/cim-shop/reading-list/module/123535
https://cim-shop.jsgroup.co.uk/cim-shop/reading-list/module/123535
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Mandatory Module

The Digital Customer

Experience

L)
—

a :

Eighth Edition

" DIGITAL
MARKETING

A  STRATEGY, IMPLEMENTATION
AND PRACTICE
: a Dave Chaffey
Fiona Ellis-Chadwick

b
e

@ Pearson

Recommended reading

Chaffey, D. and Ellis-Chadwick,
F.(2022) Digital marketing:
strategy, implementation

and practice. 8th edition.
Harlow, Pearson.

f3* 7th edition available on
Ebook Central.

Further reading

Chaffey, D. and Smith, P.R.
(2023) Digital marketing
excellence: planning,
optimizing and integrating
online marketing. 6th edition.
Abingdon, Routledge.

[d* 5th edition available on
Ebook Central.

Heinze, A. et al (2020) Digital
and social media marketing: A
results-driven approach. 2nd
edition. Abingdon, Routledge.

Evans, N.D. (2017) Mastering
digital business: how powerful
combinations of disruptive
technologies are enabling

the next wave of digital
transformation. Swindon, BCS.

Hanlon, A. (2022) Digital
marketing: strategic planning
and integration. 2nd edition.
London, Sage.

Longbottom, D. (ed) and
Lawson, A. (ed) (2016)
Alternative market research
methods: market sensing.
Abingdon, Routledge.

Petersen, L.B. et al (2014)
Connect: how to use data and
experience marketing to create
lifetime customers. Hoboken,
John Wiley & Sons.

0* Available on Ebook Central.

Phillips, J. (2016) Ecommerce
analytics: analyse and improve
the impact of your digital
strategy. New Jersey, Pearson.

Wright, T. and Snook, C.J.
(2017) Digital sense: the
common sense approach to
effectively blending social
business strategy, marketing
technology, and customer
experience. New Hoboken, John
Wiley & Sons.

Purchase any of these titles and more through the Bookshop | cim.co.uk/shop


https://cim-shop.jsgroup.co.uk/cim-shop/reading-list/module/123537
https://cim-shop.jsgroup.co.uk/cim-shop/reading-list/module/123537
https://cim-shop.jsgroup.co.uk/cim-shop/reading-list/module/123537
https://cim-shop.jsgroup.co.uk/cim-shop/reading-list/module/123537
https://cim-shop.jsgroup.co.uk/cim-shop/reading-list/module/123537

Diploma in
Sustainable Marketing

Reading List 2022/23



Mandatory Module

Marketing
& Digital Strategy

MARKETING
STRATEGY

SEVENTH EDITION

GRAHAM HOOLEY
BRIGITTE NICOULAUD
JOHN M. RUDD

NICK LEE

Eighth Edition

§ DIGITAL
MARKETING

STRATEGY, IMPLEMENTATION

AND PRACTICE
:_B; Dave Chaffey
Fiona Ellis-Chadwick

CiM

Marketing &
Digital Strategy

CIMDj

Recommended reading

Hooley, G., Nicoulaud, B.,
Piercy, N. and Rudd, J. (2020)
Marketing strategy and
competitive positioning. 7th
edition. Harlow, FT Prentice
Hall.

Chaffey, D. and Ellis-Chadwick,
F.(2022) Digital marketing:
strategy, implementation

and practice. 8th edition.
Harlow, Pearson.

03* 7th edition available on
Ebook Central.

Module guide

CIM (2019) Official module
guide - marketing & digital
strategy. Cookham, CIM.

8* The eBook version of this is
available free to studying
members via MyCIM.

Click on the image on the
left to purchase a hard copy.

Further reading

Aaker, D. and Moorman, C.
(2017) Strategic marketing
management. 11th edition.
Chichester, Wiley.

Evans, N.D. (2017) Mastering
digital business: how powerful
combinations of disruptive
technologies are enabling

the next wave of digital
transformation. Swindon, BCS.

Cravens, D.W. and Piercy, N.
(2012) Strategic marketing.
10th edition. New York,
McGraw-Hill.

Hanlon, A. (2022) Digital
marketing: strategic planning
and integration. 2nd edition.
London, Sage.

McDonald, M and Wilson, H.
(2016) Marketing plans: how to
use them, how to profit from
them 8th edition. Chichester,
John Wiley.

3 * Available on Ebook Central.

Purchase any of these titles and more through the Bookshop | cim.co.uk/shop


https://cim-shop.jsgroup.co.uk/cim-shop/reading-list/module/123540
https://cim-shop.jsgroup.co.uk/cim-shop/reading-list
https://cim-shop.jsgroup.co.uk/cim-shop/reading-list
https://cim-shop.jsgroup.co.uk/cim-shop/reading-list
https://cim-shop.jsgroup.co.uk/cim-shop/reading-list
https://cim-shop.jsgroup.co.uk/cim-shop/reading-list
https://cim-shop.jsgroup.co.uk/cim-shop/reading-list

Mandatory Module

Innovation in

Marketing

JOE TIOD | JOHN BESSANT

MANAGING
INNOVATION

INTEGRATING TECHNOLOGICAL, MARKET AND
ORGANIZATIONAL CHANGE

SEVENTH EDITION

Recommended reading

Tidd, J. and Bessant, J.

(2020) Managing innovation:
integrating technological,
market and organizational
change. 7th edition. Chichester,
John Wiley.

Purchase any of these titles and more through the Bookshop | cim.co.uk/shop

C
C

Innovation in
Marketing

Module guide

CIM (2019) Official module
guide - innovation in marketing.
Cookham, CIM.

0* The eBook version of this is
available free to studying
members via MyCIM.

Click on the image above to
purchase a hard copy.


https://cim-shop.jsgroup.co.uk/cim-shop/reading-list
https://cim-shop.jsgroup.co.uk/cim-shop/reading-list
https://cim-shop.jsgroup.co.uk/cim-shop/reading-list
https://cim-shop.jsgroup.co.uk/cim-shop/reading-list
https://cim-shop.jsgroup.co.uk/cim-shop/reading-list

Mandatory Module

Innovation in

Marketing

Further reading

Bessant, J. and Tidd, J.
(2015) Innovation and
entrepreneurship. 3rd edition.
Chichester, John Wiley & Sons

3* Available on Ebook Central.

Christensen, C. M. (2016) The
innovator's dilemma. Boston,
MA, Harvard Business Review
Press.

3* Available on Ebook Central.

Christensen, C. M. (2013) The
innovator's solution. Boston,
MA, Harvard Business Review
Press.

3* Available on Ebook Central.

Evans, N.D. (2017) Mastering
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